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JAMA Profile

JAMA Profile & Member Activities

ÂEstablished on 3 April 1967.

ÂJAMA (Japan Automobile Manufacturers Association, Inc.) is a non-

profit industry association comprising Japanõs14 manufacturers of

passenger cars, trucks, buses and motorcycles .

Â Its objective is to promote the sound development of the automobile

industry and contribute to social and economic welfare.

Â Its 14 member companies are:

Friend of JAMA: General Motors Japan, Ltd.   
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Historical Development of Japanôs Automobile Industry

JAMA Profile & Member Activities
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Vehicle Production in Japan

JAMA Profile & Member Activities
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Vehicle Sales in Japan

JAMA Profile & Member Activities
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JAMA Profile & Member Activities

Source: Japan Automobile Manufacturers AssociationNote: ñHybrid Vehiclesò includes hybrid minicars as of 2017.

Units

Â In 2017next-generation vehicles accounted for more than 35% of new passenger car registrations .

Characteristics of Japanôs Market
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Contributions in the EU

JAMA Profile & Member Activities

ÂWe are working towards the goal of comprehensively sustainable mobility

through contributions to social and economic welfare in Europe.

(As of December 2016)



9

1. JAMA Profile & Member Activities

2. Japanõs Mid- and Long-Term Mobility Vision

3. Cooperation between Europe and Japan

Contents



10

Mobility has brought PLEASURE to our lives.

Mobility to date

Farther

Cleaner

More comfortable

More fun

More convenient

Faster

Safer
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Now is the time to move on mobilityôs future.

Societal trends impacting mobility

Urbanization

E-commerce

AI

IoT

�Y �Y
Aging society

Societal trends mean that

road transport is

facing a major transition. 
Associety is at an inflection point,

new technologies and services are emerging. 

Big data

Resources/Energy issues

Climate change


