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JAMA Profile

A Established on 3 April 1967,

A JAMA (Japan Automobile Manufacturers Association, Inc.) is a non-
profit industry association comprising J a p a b4onsanufacturers of
passenger cars, trucks, buses and motorcycles.

A Its objective is to promote the sound development of the automobile
industry and contribute to social and economic welfare.

A Its 14 member companies are:

L=2 DAIHATSU @@ SUBARU ©HINO  HONDA
ISU2U Kawasakl &) mazpa

‘ MITSUBISHI MOTORS ' NISSAN MOTOR CORPORATION $ SUZUKI
ER AFUSO o o

TOYOTA  @uoTrucks  3YAMAHA

Friend of JAMA: General Motors Japan, Ltd.
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JAMA Profile & Member Activities

Vehicle Production in Japan
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JAMA Profile & Member Activities

Vehicle Sales in Japan
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JAMA Profile & Member Activities

Characteristics of Japano6s Ma

A In 2017 next-generation vehicles accounted for more than 35% of new passenger car registrations .
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JAMA Profile & Member Activities

Contributions in the EU

~

A We are working towards the goal of comprehensively sustainable mobility
through contributions to social and economic welfare in Europe.

Toyota (2)

';\)lroddoljction facilities 1 4 iEnUssgzlr:tries
16 00,
A= 1.49 0
161,035

2,120 persons employed directly
(30,081 in production, 2,039 in R&D)
-128,915 persons employed indirectly
(in related distribution, sales and
other services)

(As of December 2016)
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Mobility to date

Mobility has brought PLEASURE to our lives.

Cleaner

="
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